
New Total TV Market Reports 
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What is changing?

Why the change?

The new reports explained 

Reach vs Audience
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• The Total TV reports will be the ONLY publicly available view to market.

• Total TV & BVOD audience viewing is ranked by Reach (rather than by Audience) in these reports.

• The new reports will also be retrospective to Dec 31, 2023 on the VOZ website.

• These reports will replace:

q Current VOZ Audience-ranked Total TV reports
q Daily Total Program Report
q Broadcast TV ‘A-E’ reports on the OzTAM website
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What is changing?
On January 29 OzTAM is introducing the VOZ Reach-ranked Total TV market reports 

The new reports will be posted to the VOZ website & email distributed to Trade Media concurrently at 
~11:35am each day.

From Jan 29 broadcasters will release only VOZ numbers to Trade Media.



• VOZ Total TV reach figures unlock the real picture of all-screen viewing.

• Australia is the first & only market in the world to offer daily next-day overnight 
all-screen Total TV viewing data. 

• Reach is the main performance metric for advertisers, and the Total TV market 
reports based on reach moves the industry towards VOZ as currency.

• Sunsetting the broadcast TV only reports simplifies reporting practices & avoids 
potential confusion between the various datasets.
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Metro TV 
Overnight / Time Shift

BVOD
Live Stream / On Demand

Regional TV 
Overnight / Time Shift

Including new Rest Of Australia market

VOZ
Total TV

=

+

For instance, a recent media article cited Metro broadcast TV only figures to quote an average audience of 
199,000 for a Gladiators episode.

VOZ reveals the full picture: a Total TV national reach of 852,000 and an average audience of 336,000 on an 
overnight all-screen basis for the same episode.

Why the change?
VOZ brings all viewing together in a single database to provide the real picture of Total TV across screens



Re-cap: reach vs audience
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Reach measures the total unique audience exposed to a program or campaign over a specific time 
period or program, while average audience is an indication of the typical number of viewers at any 

given minute during that period.



Re-cap: reach vs audience
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Audience Cumulative Reach

Cumulative Reach = 883,000
The number of unique people who have watched at least 1 minute across the period.

Minute by Minute 
Audience

Average Audience = 478,000 
Sum of each minute audience /

duration of period



New reach-ranked Total TV reports
Provide two Top 30 program views daily and a cumulative reach view weekly
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1) Total TV Overnight Top 30 programs
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• Demographics: Total Ppl, Ppl 25-54, Ppl 16-39, Grocery Shoppers (18+)

• Overnight National cumulative reach of Total TV, Broadcast TV and BVOD (FTA & STV) broken out at top of report 

— 12.329 million people nationally were reached by broadcaster content either via broadcast linear TV or BVOD.
— 10.745 million people nationally watched at least 1 minute of broadcast TV.
— 2.756 million people nationally watched at least 15 seconds of BVOD.

On Monday 15th Jan 2024,

‘When Watched: 
Measurement and reporting 
of viewing to broadcaster 
content at the time it was 
viewed.

Broadcast TV + BVOD = Total TV 



2) Total TV Overnight Top 30 programs
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• Free-to-Air programs ranked on National Total TV reach
Overnight ‘What Watched’: 
Measurement and reporting of 
viewing, whether live or in 
playback, attributed to the time of 
original broadcast.

Potential verbatims

“The program with the highest 
Overnight  Total TV reach on 15th 

January was 2024 AUSTRALIAN OPEN 
D2-NIGHT with 2.424 million people.”

“SEVEN NEWS had a reach of 2.243 
million people across broadcast TV and 

BVOD nationally last night.”

“Gladiators on 10 launched with a 
national Total TV reach of 1.349 million 

people and an average Total TV audience 
of 556,000.”



2) Total TV Consolidated 7 Top 30 programs
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• Demographics: Total Ppl, Ppl 25-54, Ppl 16-39, Grocery Shoppers (18+)

• Overnight National cumulative reach of Total TV, Broadcast TV and BVOD (FTA & STV) is broken out at top of report 

— 18.845 million people nationally were reached by broadcaster content via broadcast TV or BVOD.
— 16.249 million people nationally watched at least 1 minute of broadcast TV
— 6.691 million people nationally watched at least 15 seconds of BVOD

Across the 7 days from 8th Jan to 14th Jan 2024,



2) Total TV Consolidated 7 Top 30 programs

11

• Free-to-Air programs ranked on National Total TV reach Consolidated 7 ‘What Watched’: 
Measurement and reporting of 
viewing, whether live or in playback, 
attributed to the time of original 
broadcast.

Potential verbatim

“In the Consolidated 7 rankings for 8th 
Jan 2023, HOME AND AWAY on Seven 

ranked 5th with a national Total TV reach 
of 1.393 million people, a national Total 

TV average audience of 936,000 and 
174,000 nationally for BVOD.”



3) Total TV ‘When Watched’ weekly cumulative reach
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• Only, Only, Both cumulative reach for FTA & STV 

Incremental BVOD reach

18.668 million Australians were reached by broadcaster content via broadcast TV and/or BVOD between 07 Jan and 13 Jan. This accounts 
for 69% of the estimated 26.974 million population.

In the same week, 10% watched broadcaster content exclusively via BVOD (live or on-demand) while 45% watched exclusively on broadcast 
linear TV. This 10% is incremental reach to the broadcast TV.



To ensure clarity of reporting clear sourcing of VOZ data is essential.
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VOZ reports sourcing

Source: OzTAM VOZ National Total TV, 15/01/2024, Consolidated 7 program 
reach (broadcast TV 1 min/BVOD 15 sec), Total People.

Source: OzTAM VOZ National Broadcast TV, 15/01/2024, ‘When Watched’ 
cumulative reach (broadcast TV 1 min/BVOD 15 sec), People 25-54. 

• Refer to the notes page of the report PDF for relevant information.

• Whenever VOZ data is cited or published OzTAM must be credited as the source.



• From 29 Jan the VOZ Total TV reports will be the ONLY publicly available view to market.

• The new reports will be posted to the VOZ website & email distributed to Trade Media 
concurrently at ~11:35am each day.

• From 29 Jan broadcasters will release only VOZ numbers to Trade Media.

• The presentation and accompanying FAQ will be provided to support you in this transition.
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In summary



Thank you


