oztom

measuring audiences

Report: Daily Free-to-Air Share
Channels: All Free-to-Air Channels
Market: 5 City Metro (aggregate figure)
Demographics: Total People
Day-part: 18:00 - 24:00
Day: Sunday
Deliverable: Overnight, Consolidated 7 and Consolidated 28
( 28
Overnight Consolidated 7 Consolidated 28
Channel
5/02/2023 29/01/2023 8/01/2023
ABC TV 14.0% 10.9% 17.1%
ABC Kids/ABC TV Plus 1.9% 1.5% 2.9%
ABC ME 0.6% 0.4% 0.9%
ABC NEWS 1.8% 1.4% 2.5%
ABC TV Network 18.2% 14.3% 23.4%
Seven 17.3% 14.6% 19.8%
7TWO 2.3% 2.1% 3.9%
7mate 2.3% 2.1% 2.8%
7flix 0.9% 1.1% 1.6%
7Bravo 0.5% 0.7% 0.0%
Seven Network 23.3% 20.7% 28.1%
Nine 27.1% 39.7% 10.9%
9GO! 1.5% 2.3% 4.9%
9Gem 1.8% 2.0% 2.2%
ILife 1.7% 1.5% 2.8%
9Rush 1.1% 1.0% 1.7%
Nine Network 33.2% 46.4% 22.4%
10 10.4% 8.3% 9.1%
10 Bold 2.7% 2.1% 2.8%
10 Peach 2.7% 1.6% 2.8%
10 Shake 0.6% 0.8% 0.7%
Network 10 16.5% 12.8% 15.3%
SBS 4.7% 2.9% 5.4%
SBS VICELAND 1.2% 1.0% 1.7%
SBS Food 1.2% 0.9% 1.3%
NITV 0.4% 0.3% 0.4%
SBS World Movies 1.2% 0.7% 1.7%
SBS WorldWatch 0.1% 0.0% 0.1%
SBS Network 8.7% 5.8% 10.7%
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